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Guidelines and Policies 

 

Volunteer Post:- Social Media Manager 

 

Introduction 

The popularity of social media (SM) is well established, with the active users of the two most well-known 
platforms of Facebook and Twitter being 1.15 billion and 240 million respectively. As such, the success of 
social media sites is really overwhelming and it has become an effective tool that is used by businesses, 
charities, government organisations and the general public. SM is an easy, cheap and effective way to grow 
awareness of the charity and increase fund raising. Big businesses recognise the importance of strong SM 
marketing and if we want to attract corporate sponsors a strong SM strategy and presence is vital. 

Social media networks are a platform to have conversations and dialogues with people around the world 
and in areas otherwise difficult to access. Communication is key to building relationships and increasing 
presence. Through regular activities on the social web we can build our audience and draw attention to our 
cause and increase the profile of the Charity as a leading authority in Pregnancy Sickness expertise. 

 

The Strategy 

 

Fund raising - As a charity we rely entirely on donations. An effective and consistent SM presence can 
significantly increase our income stream. Last year we ran a campaign for one evening only and this lead to 
donations of over £500. We also see an increase in donations to virgin money events every time we post 
links on Facebook (FB) and twitter. 

People want to know how their money is helping women with NVP/HG so running campaigns highlighting 
our work, promoting research, conferences, and developments is vital in encouraging further donations. 

Increasing supporters – reaching out to potential volunteers, donors, celebrity supporters, and corporate 
sponsors is easy and effective via social media. We also need to be building relationships with other 
charitable organisations. People want to feel a personal connection with organisations, and so regularly 
posting photos, videos, blogs and so on will help to increase support as people come to “know us” and our 
work. 

Building our reputation – establishing ourselves as the “go-to-experts” for pregnancy sickness related 
matters is important. Involving ourselves in and contributing to conversations on other threads and 
establishing our authority is hugely important. Linking with media outlets as well as organisations such as 
Royal College of Midwives and Royal College of Obstetrics and Gynaecologists is crucial and will help 
organisations to build trust in us.  
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The role of Social Media Manager 

Duties 

 

 Develop a strong Social Media Strategy, based on previous experiences and research into current 
trends 

 Oversee a Team of (Volunteer) Social Media Assistants, coordinating their time, skills and expertise 
to effectively implement the Social Media Strategy 

 Liaise with the Volunteer Coordinator and/or a designated Trustee on a regular basis and attend 
meetings if appropriate. 

 Regularly monitor the effectiveness of the Social Media Strategy and Social Media Team, and 
produce a report for Trustees once per quarter. 

 Build lists on the social networks relevant to our strategic objectives.  

 Promote the work and achievements of the Charity on SM sites. Prepare for increased demand at 
key points in the year ( e.g. leading up to International Hyperemesis Gravidarum Awareness Day) 

 Identify and engage potential supporters and volunteers and direct them to the appropriate 
avenue. 

 Seek out and engage in conversation relevant to the Charity on SM sites. 

 Actively encourage fundraising and promote the fund raising activities of our volunteers on FB and 
Twitter. 

 Work with PSS staff and Trustees to help develop, update and implement policies and guidelines for 
the use of the Social Media to reflect the ever changing nature of web based marketing. 

Person specification 

 Experience of creating and implementing social media strategies. 

 Experience of leading a team. 

 Understanding of the charity sector, and a specific understanding of the needs of PSS and the 
women it supports (e.g. giving information, not advice and empowering women in making informed 
choices about their own care). 

 Ability to work in a professional and safe manner, maintaining confidentiality and integrity at all 
times. 

 Experience of Facebook, Twitter and other social media sites. 

 Experience of Hootsuite  

 Ability to work without close supervision and monitor own workload. 

 Willingness to undertake training. 

 Level headed attitude and ability to stay calm and calm others during periods of drama or 
excitement.  


